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Summary:

Mocha is the most widespread cash crop in the world, and it is now 
facing many difficulties that affect its productivity and reduce its cultivated 
area. In light of this, many aspirations appear to advance the role of Yemeni 
coffee in the development of the economy, which represents the aspirations 
of many Yemenis, which will be combined with a Yemeni will to rise again.

Introduction:

Agriculture has emerged as the most important activity in Yemen since 
ancient times. Therefore, the Yemeni people sought diversity in the cultiva-
tion of agricultural crops while coffee was one of the most important crops. It 
received the attention and care of the Yemeni farmer; Thus, coffee emerged to 
be the finest cash crop for many centuries, and Yemen ranked first during the 
previous centuries in coffee production and its export to European countries 
and some Arab countries. Yemeni coffee remained the dominant one on the 
European market until the seventeenth century, and it was grown in most of 
the fertile lands in the mountainous highlands extending in central Yemen 
from north to south.

The Yemeni economy relied on coffee as a main source to raise na-
tional income; as the rate of taxes imposed on its export amounted to (20-
30%) of the value of the exported coffee, however, Yemeni coffee cultivation 
has witnessed many natural and human difficulties, which contributed to the 
deterioration of its cultivation in Yemen, and contributed to the low level of 
actual productivity of coffee. All this created current aspirations for a more 
distinguished future to continue its cultivation in Yemen.

1- Agriculture in Yemen:
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Agriculture is the main economic source for most of the population of Ye-
men, and indeed the most important economic activities, due to the variation 
in the climate and the diversity of the terrain in various parts of Yemen, as 
the Yemeni farmer has been interested in cultivating many varied agricultural 
crops such as grains, vegetables, fruits and cash crops (coffee, khat herbs, 
Tumbak) And oil crops (sesame, cotton).

More than half of Yemen’s population works in agricultural activities. 
About (73.5%) of the population is connected to the agricultural sector due to 
their living in the countryside. The agricultural sector contributes to the na-
tional economy by about (17.6%) of the GDP, as it is the largest sector of the 
national economy. The agricultural indicators for the year (2010) indicated 
that the area of   agricultural land in Yemen amounted to (1,579,855) hectares.  
Most of these agricultural lands depend on rain as the main source for irriga-
tion, and the cultivated areas in Yemen have been classified on the basis of the 
source of water they depend on as follows:

- (47%) of the area depends on rain water.
-  (38%) of the area depends on groundwater (extracted 

from wells).
-  (11%) of the area depends on flood water.
-  (4%) of the area depends on streams water (Ghoiol).

The scarcity of water, rains and prolonged periods of drought are 
among the most important difficulties facing the agricultural sector in Yemen 
in general, and coffee cultivation in particular.

Yemeni coffee:

Coffee emerged to be an agricultural crop within the Rubiaceae fam-
ily, which is one of the botanical families that includes more than 5,500 spe-
cies in the tropics. The first type of this family, or the so-called coffee Arabica, 
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is the finest type of coffee to which all Yemeni coffee belongs.

Accounts differ about the original home of coffee, so many research-
ers tend to say that the original home of coffee is south western Ethiopia, 
where it used to grow wild in the Kaffa region, and then its seeds moved to 
the heights of south western of Arab peninsula, specifically (Yemen). The cul-
tivation of coffee spread in Yemen, most likely, with the Ethiopian Campaign 
in the year 252 AD, and it was planted in Aledin, then it spread to the rest of 
the highlands, while some believe that coffee was transported between the 
fourteenth and fifteenth centuries, when many used to drink it as a drink that 
helped them stay awake and remember.

Yemeni coffee has spread since the sixteenth century AD, and the first 
coffee deal in the port of Mocha was bought by the Dutch in (1628 AD). Thus, 
Yemeni coffee found widespread popularity in many countries, which caused 
competition between British, Dutch and French companies in the seventeenth 
century. Therefore, the Dutch established a factory in Mocha in (1708 AD), 
then the French established a factory in Mocha in (1709 AD). Therefore, Ye-
meni coffee has spread in most European countries.  After three centuries of 
prosperity, the star of Yemeni coffee began to gradually decline, and this is 
due to many reasons, the most important of which is the transfer of the coffee 
tree to many European countries that began cultivating it using modern means 
and methods.

Despite this, Yemeni coffee has tried to maintain its position locally 
by increasing cultivated land, as indicated by the Ministry of Industry and 
Trade. The ministry explained that coffee cultivation continued to spread – 
until the middle of the last century– on the mountain heights, and its area 
reached more than (110,000) hectares, and that production reached about 
(55,000) tons. Despite that prosperity of coffee cultivation, Yemen did not 
join the World Coffee Organization until (2010) to become part of the group 
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of countries producing coffee globally.

a- Areas of coffee cultivation in Yemen:

Coffee cultivation is spread in (15) Yemeni governorates: San’aa, 
Rima, Hajjah, Al Mahwit, Dhamar, Ibb, Al Hudaydah, Saada, Amran, Lahj, 
Taiz, Abyan, Al Dhale’e, Ma’rib, Al Bayda, and it is distributed in (83) dis-
tricts located in a region of the central northern and south eastern highlands 
along a long stretch from Saada in the north to Yafa in the south, and from 
Ma’rib in the east to Hodeidah in the west.  Among the most famous areas 
of its cultivation are: Bani Matar, Yafa’a, Haraz, the two Haima (internal and 
external), Bar’a, Bani Hammad, Amran and others.

The cultivated area differs from one region to another according to the 
region’s climate, its height above sea level, the extent of its water availability 
and the farmers ’ability to provide the requirements for coffee cultivation in 
their areas that are characterized by rugged terrain, as well as the weakness of 
the material capacity to provide needs to increase the productivity of coffee, 
the weakness of the infrastructure that requires financial funds exceeding the 
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available capabilities, and this in turn leads to an increase in the production 
unit compared to the market price of other varieties of coffee that are import-
ed with lower quality, which affected the reputation and quality of Yemeni 
coffee.

Most of the coffee trees are characterized by its length which is be-
tween (3-9) meters, while in Yemen they are characterized by one length 
ranging between (4.5-6)   meters and an average of (3) meters, and coffee is 
grown using one of the following methods:

- Planting in the nursery: Coffee trees are planted in most 
countries of the world in a nursery with sandy, clay soil 
free of salt and provided with organic fertilizer and far 
from the water level. The nursery land is divided into 
basins in which the seeds are sown, which are called 
later (seedlings), and the seedlings may be transferred 
to other nurseries.

- Planting in the field: suitable lands are chosen for 
growing coffee, then they are ploughed with remov-
al of other plants from it. The soil is excavated and 
pits are prepared for seedlings to be filled with top-
soil and organic materials that are well stacked around 
the modern seedlings, taking care to put umbrellas for 
those seedlings to prevent direct sunlight for a period 
of time of not less than (12-18) months.

In Yemen there are many different varieties that go back to the first 
type or what is called “Arabic coffee”, and the names of coffee in Yemen 
differ in different areas of cultivation, as each region is characterized by the 
quality of soil, climate and the amount of different distinct rains, which con-
tributed to the diversity of Yemeni coffee, and thus the diversity of forms  
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Coffee and its sizes.

Among the most famous types of Yemeni coffee are: Al-Dawairi, 
Al-Tuffahi, Al-Matri, Al-Yafei, Al-Haimi, Al-Harazi, Al-Ahjri, Al-Mahwa-
ti, Al-Burai, Al-Hammadi, Al-Rimi, Al-Wasabi, Al-Ansi, Al-Adini, Al-Sabri 
and Al-Saadi.
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The distinction of Yemeni coffee is due to many factors, the most im-
portant of which is the Yemeni farmer’s experience in determining the period 
of coffee picking.  Many farmers are keen to pick the ripe fruits by hand be-
fore their red skin dries up and wilts, in order to preserve their flavor more and 
for fear that they will dry up on the branches. The Yemeni farmer also benefits 
from the husks of the beans by making (chaff tea), which is one of the favorite 
drinks for many Yemenis, and the natural factors, climate and soil have a role 
in distinguishing Yemeni coffee.

Coffee trees start production (3) or (4) years after planting, and their 
giving lasts for (40) years, but the Yemeni farmer prefers to replace them be-
tween (20) or (51) years in order to ensure the quality of the coffee.

b- Indicators of coffee cultivation in Yemen:

 After centuries of prosperity and the domination of Yemeni coffee 
on the global market for several centuries, coffee cultivation in Yemen has 
deteriorated, and this deterioration was evident in the nineties of the twentieth 
century when Yemen ranked third in the ranking of coffee exporting countries 
in terms of value, and Yemen was ranked 41 out of Coffee exporting coun-
tries, and Yemen’s share in the global coffee market reached 0.03%.

As for the local level, we find that exports of coffee fluctuate from 
time to time, as the current reality of indicators indicates a fluctuation in the 
level of production and instability of the area cultivated for coffee during the 
years (2010-2005), where there was a noticeable improvement in the cultivat-
ed area for the year (2010) that reached (34,717 hectares, with a productivity 
of (19,029) tons compared to the year (2005 AD) with an area of   (28,821) 
hectares, and a productivity of (11, 331) tons.  While the agricultural indica-
tors for the year (2015) showed a clear deterioration compared to previous 
years, as the cultivated area reached (33,959) hectares, with a productivity of 
(19,257) tons.
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Table (1) shows the area and production of coffee (tons and hectares) during 
the period 2005-2015

Indicator 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

 Cultivated
area

28.821 32.260 33.415 34.292 34.497 34.717 34.837 34.987 35.060 34.652 33.959

 Production
in tons

11.331 17.292 18.330 18.788 18.924 19.029 19.275 19.828 19.984 20.059 19.257

Source: Prepared by the researcher using the agricultural statistics for the 
years (2005-2015)

Source: Prepared by the researcher using the statistics of the Ministry of Ag-
riculture for the years (2005-2015)

It is evident from the foregoing that the period between (2005 AD 
- 2010 AD) witnessed a remarkable increase in the cultivated area, accom-
panied by a decrease in the production of the coffee crop, where the growth 
index reached (3.8) hectares, with a productivity of (10.9) tons, then the area 
ratio and the percentage of production fluctuated in between the period (2011-
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2015) with a growth rate of (2.90) hectares, and a productivity of (7.80) tons, 
these indicators show that the process of horizontal expansion of cultivated 
areas did not increase coffee productivity and the reason is that most of the 
land’s soil needs a reclamation process to improve the quality of the crop. 

As for the reality of coffee exports for the year (2005), the total pro-
duction amounted to (11,000) tons, of which about (5,867) tons were export-
ed.  In (2010) total production reached (19,000) tons, of which (2,627) tons 
were exported. In (2014) total production reached (20,000) tons, of which 
(3,600) tons were exported. This reality shows that what is grown is con-
sumed locally, or is exported through illegal or unregistered methods, with 
some traders importing different types of coffee at lower prices, and this in 
turn affected the value and reputation of Yemeni coffee.

During the past years, there were many programs and projects to sup-
port coffee cultivation, such as building dams, some water barriers and irriga-
tion networks, establishing some courses for many farmers, and many nurs-
eries for producing coffee seedlings were established in some governorates 
of the Republic affiliated to the Ministry of Agriculture. The number reached 
(14) centers with productivity about (1,910,000) seedlings, but some of the 
(6) nurseries have stopped operating due to the ongoing conflict in Yemen.

2- Difficulties facing coffee cultivation in Yemen:

Coffee cultivation in Yemen faces many intertwined and varied dif-
ficulties, which limit the ability to grow coffee, and it can be explained as 
follows:

1.  Natural difficulties: The water crisis arises in most of 
the Yemeni lands, and it is caused by the scarcity of 
rain, the recurrence of the dry season and the rugged 
terrain. The mountainous highlands represent centers 
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of coffee cultivation in Yemen, which increases the dif-
ficulties of providing supplementary water sources for 
the irrigation of the coffee tree.

2. Financial difficulties: The weak financial capacity of 
farmers that limits their ability to provide supplemen-
tary water from groundwater and the high financial 
cost, given the concentration of coffee cultivation in 
the mountain heights, in addition to the rugged terrain 
that represents an obstacle to the transfer of modern 
technology that supports the cultivation of coffee, 
which needs a lot of financial means.

- Lack of opportunities for internal and external invest-
ment in the field of coffee production.

-  The difficulty of obtaining agricultural loans for farm-
ers.

-  The increase in the cost of production per unit area in 
coffee plantations due to the high cost of hired labor, 
and the migration of a lot of family labor.

3.  Human difficulties: Many farmers are working to con-
vert agricultural lands from growing coffee to culti-
vating Khat Herbs, in order to increase the economic 
returns of Khat in exchange for coffee, and this was re-
inforced by the weakness of the infrastructure (roads, 
electricity services) in coffee-growing areas due to its 
location and rugged terrain.

4. Technical difficulties: the lack of a special area to man-
age the productivity of coffee, and the reduction of the 
difficulties facing its cultivation.

- The absence of controls to regulate the import of coffee 
from abroad, which affected domestic coffee prices.
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-  The spread of competitive crops with higher yields per 
unit area, and less water and labor needs.

-  The weakness of the crop during recent years to open 
the way for importing various types of coffee at lower 
prices, and this in turn affected the level of marketing 
for local coffee.

-  The trees are too old on traditional coffee plantations, 
and farmers are reluctant to uproot them.

The difficulties that affected coffee cultivation varied over the years and 
contributed to the deterioration of coffee cultivation, the decrease in produc-
tion, and the scarcity of cultivated area, which affected the economy and the 
advantage of Yemeni coffee in international markets.

3- Future ambitions for developing coffee cultivation:

Many future aspirations that aspire to return to the glories of Mocha 
coffee, and restore Yemen’s place have emerged, by increasing the cultivated 
area, improving the quality of the product and exporting it to improve Ye-
men’s economy, and these aspirations were represented in official and other 
self-directed approaches that may be supported by organizations interested in 
agricultural development in Yemen:

a. Long-term hopes and ambitions for the development of coffee cultivation 
in Yemen emerged in the formal directions undertaken by the Ministry of 
Agriculture in the Republic of Yemen to prepare the coffee strategy in (2019), 
which aimed to raise coffee productivity to (50,000) tons by the year (2025 
AD) by increasing the area of   cultivated land, improving the productivity of 
coffee by educating farmers about modern agricultural methods to improve 
product quality. The strategy included many programs aimed at saving two 
million coffee seedlings by developing new nurseries and renovating previ-
ous ones, in order to increase productivity, and work to regulate the external 
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export process in order to raise economic returns and improve the economic 
situation of the country. Also, the 3rd March of each year was designated as a 
day to celebrate Yemeni coffee, and it was called “Mocha Eid”. The history of 
Yemeni coffee was revived with a contemporary flavor through the celebra-
tion of the occasion by many institutions and initiatives.

The researcher believes that the official and strategic approach to de-
velope coffee cultivation during the period (2020-2025) is a qualitative leap 
to improve coffee cultivation, and that the seriousness of implementing the 
strategy will have a clear impact on achieving development in the field of 
coffee cultivation as it is the most important agricultural resource to increase 
the level of income and improve the national economy.

b- Pilot experiences to develop coffee cultivation in Yemen:

In light of these difficulties facing coffee cultivation and the current 
situation Yemen is going through as a result of the continuing conflict, many 
future aspirations and ambitions for coffee cultivation were existing, and were 
represented in many pioneering initiatives to restore the glories of Mocha cof-
fee, among those aspirations are the following:

1. The Haraz isolation initiative in Manakhah District: It 
is the first Yemeni self-initiative, and it began in (2008), 
when the people of the two districts of Jarma and Su-
moud uprooted about (300) khat trees and planted a 
coffee tree instead of them, and the Irada foundation 
for a nation without khat was adopted for the purpose 
of experiment.

 The initiative was based on three aspects:

- The first aspect: the farmers: they were compensated 
for the uprooting of the khat tree with money, with the 
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provision of coffee seeds free of charge, the provision 
of many traders and investors to make loans, and to 
buy and export the agricultural crop.

- The second aspect: Khat users: many of them were 
convinced of the harms of khat, and the need to use 
their time and develop their cultural capabilities by 
joining various courses and activities for a small fi-
nancial return, while benefiting financially from these 
projects.

-  The third aspect: the compensation fund: the initiative 
was able to convince many investors and traders to set 
up cultural and educational centers that would return 
financial profits that compensate for losses for those 
who abandoned the use of khat.

This initiative emerged as a challenge marred by many difficulties in 
terms of the scarcity of water, the domination of the khat culture over a lot 
of people and the high khat yields that exceed those of coffee because it is 
grown more than once per year. Nevertheless, the initiative found remarkable 
success in controlling coffee cultivation in the region, and this represented a 
successful experiment with the solidarity of the people of the region, includ-
ing farmers, intellectuals and religious scholars.
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2.The Sinan Cooperative Society initiative in Taiz: Under the slogan “Return 
to Mocha is our goal”, the implementation of the Sinan Cooperative Society 
project was initiated in (2019 AD), and by self-efforts, the initiative aimed to 
plant one million coffee trees in Taiz Governorate by (2025 AD). The associ-
ation aspires to go back to the history of “ Mocha Coffee” to grow and export 
coffee by providing coffee seedlings and planting them in most directorates 
of Taiz governorate and its isolations. During the year of establishment, about 
(200) thousand coffee trees were planted in Taiz governorate, and many train-
ing courses were carried out for teams following-up Coffee cultivation in the 
province.

3. Bon Fakher Project (Qahwa Al Qemma): It is a project of Fares Al-Shai-
bani, a young Yemeni born in Britain, who set a general goal for his life to 
establish an economic project in Yemen.  His initial orientations were towards 
establishing an oil project, but the outbreak of the conflict in Yemen changed 
his orientations towards Yemeni coffee, So he went to study coffee in one 
of the institutes specialized in studying coffee, and visited coffee-producing 
countries such as Abyssinia and Kenya, then he returned to Yemen to imple-
ment his project (Bon Fakher) and found many difficulties, including poor 
knowledge of the Yemenis in the correct treatments of the coffee fruit, the 
absence of means for domestic or foreign marketing, and the tyranny of the 
material khat returns exceed those of coffee.

The initiative began with the establishment of a specialized center for 
drying and processing coffee after receiving it from farmers, with the imple-
mentation of awareness-raising sessions in coffee-growing areas on the ap-
propriate methods for treating the coffee tree to maintain its quality. Then the 
“Bon Fakher” company was established in Sana’a to market Yemeni coffee 
in Yemen and its branch in London. The prevailing trend in the initiative was 
to view the farmer as a partner, so the coffee prices provided by the company 
were competitive with the Khat prices. The current trend of the initiative is to 
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carry out scientific studies of coffee, with an expansion in (6) governorates, in 
which (3000) farmers were targeted in (55) villages, and coffee was exported 
to more than (30) countries, thus the initiative was able to achieve realistic 
success for the development of Yemeni coffee cultivation and export it.

There are also many local institutions and companies to develop cof-
fee cultivation and marketing it, such as the Al-Emadi Foundation in Haraz, 
which was established in (2016) with the aim of developing the cultivation 
of the coffee tree and its export abroad, and the Mocha Hunters Company for 
one of the Yemenis residing in America, which was established in (2016 AD) 
to export Yemeni coffee, in addition to other companies and institutions for 
Yemeni youth who are looking for a coffee revolution that covers the world’s 
needs of Yemeni coffee. Despite the challenge of growing khat and the lack 
of water, ambitions will not stop at the limits of difficulties.

In conclusion, the current awakening of coffee development represents the 
ambition of millions of Yemenis who aspire to a better future for coffee cul-
tivation, so what these initiatives and others are nothing but evidence of the 
high level of awareness among those interested in growing coffee, and stress-
es the need for concerted efforts and work hand in hand to restore the past of 
(Mocha) to organize the priorities for developing coffee cultivation and to 
take procedural measures in light of those priorities that can be clarified as 
follows:

1. Establishing a department specialized in coffee cultivation and man-
aging it under the Ministry of Agriculture, with the presence of coop-
eratives supporting it in coffee growing areas, working on:

- A directed strategic planning based on scientific approaches to deter-
mine the reality of coffee cultivation and to identify the needs for the 
promotion and development of coffee cultivation, and to establish proj-
ects and programs for the development of coffee growers in all regions 
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of the Republic of Yemen.
- Providing an integrated database on coffee in all regions of Yemen, di-

agnosing the reality for its cultivation, and working to determine the 
development priorities that coffee-growing regions need.

- Developing farmers’ current skills in the field of coffee cultivation by 
conducting awareness sessions on modern methods of growing coffee, 
improving its quality, taking care of its production stages, and irrigation 
methods that reduce water consumption, as well as ways to improve 
the soil to increase productivity, and awareness of agricultural practices 
such as pruning and weeding and combating diseases that threaten cof-
fee cultivation. 

- Creating conditions for replacing the khat tree with the coffee tree by 
providing coffee seedlings for free, providing destinations to market cof-
fee at reasonable prices, and implementing awareness campaigns for 
all agricultural areas about the benefits of uprooting the khat tree in ex-
change for coffee.

- Supporting and developing the current nurseries, and working to in-
crease the number of seedlings in the future.

-  Establishing rain water tanks in mountainous areas in order to alleviate 
the scarcity of rain water.

-  Providing facilities for soft loans to small farmers.
-  Holding events for coffee according to the areas where it is grown.

1. Encouraging individual, youth and community initiatives interested 
in developing coffee cultivation by providing administrative facilities, 
material support, administrative follow-up, or the moral presence of 
official bodies.

2.  Ensuring the establishment of a specialized research center for cof-
fee cultivation to work on finding scientific solutions to the problems 
facing coffee cultivation, limit their harm, and provide development 
projects for the renaissance of coffee cultivation.
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3. Intensifying marketing campaigns for Yemeni coffee by participating 
in external conferences.

4.  Joint coordination between the Ministries of Agriculture and Industry 
to improve coffee export activities. Coordination is also being made 
with the Ministry of Information to develop programs and informa-
tion campaigns that support the development of coffee cultivation.



 Volunteering Girls in
Hadhramout

20

References:

•	 Ministry of Agriculture (2019): Coffee Strategy, Yemen.
•	 Ministry of Agriculture, Agricultural Statistics Indicators for the years (2005-2015), 

Yemen.
•	 Ministry of Agriculture (2012): Report of the Ministry of Agriculture, Yemen.
•	 Dobleh, Hamdi (2005): Yemeni Coffee, could it preserve its Shine, Al-Maliya Mag-

azine, issued by the Ministry of Finance, Issue (119).
•	 Al-Sahmi, Naji Salih (2004), The Impact of Climate on Coffee Productivity in Ye-

men, Unpublished Master Thesis, College of Arts, University of Sana’a.
•	 Ministry of Finance (2004): Report on the Status of Coffee Cultivation in Yemen, 

Finance Journal, Issue (115).
•	 Al-Mutawakel and others (2003): The Yemeni Encyclopedia, Al-Afif Cultural 

Foundation, Sana’a
•	 http: //www.mawhopon.
•	       https://productsye.weebly.com
•	 https: //www.emdcoffee.
•	 http://althawrah.ye




